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PREFACE 
 
Write. Share. Transform. 
 

 

The following information is taken from my live, always sold-out, writing workshop: My Life in 

Pajamas: How to be a Freelance Writer. 

 

If you are an aspiring writer, speaker, coach or workshop leader who has never written or sold 

any of your writing before, my goal is to help you deconstruct and demystify the publication 

process.  

 

I hope to inspire you to share your voice via the printed (and digital) word—and not only get 

paid for writing—but to also use it to make a difference. 

 

Write what is begging to be written, that only you can write. Then share your unique voice. It 

will transform not only your Self and your life, but, by extension, the world.  

 

 

 
Wendy Kitts, age 3  
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WRITE FOR BLISS…AND PROFIT 
 

It’s never too late to be what you wanted to be when you grew up 

 

 

Do you dream of being a writer but don’t know where to start? Do you long for a career where 

you can skip the morning commute, put in the hours you want, or work in your pajamas all day?  

 

Maybe you’re addicted to travel and looking for a way to feed your nomadic habit; or you’re a 

workshop facilitator with a desire to reach a wider audience. Or perhaps you’ve always wanted 

to write a book and need a way to catch the attention of an editor or agent. 

 

Or maybe, just maybe, you want to spend your time doing something that matters; that inspires 

you to get out of bed in the morning. That will finally quiet that little voice within that beckons 

you to put thoughts to words, words to paper.   

 

Being a freelance writer can give you the freedom you’re longing for, an income limited only by 

how many hours you wish to put into it, and work that seems more like play.  

 

And for speakers and workshop facilitators, writing not only offers another stream of income, it 

adds credibility and reach, helping you build the holy grail of the publishing world—a platform.  

 

And the best part? You can do it from anywhere in the world. Whether from home with your 

children playing nearby, or an Italian café while drinking Limoncello—all you need is a laptop 

and an Internet connection.  

 

And as someone who learned first-hand it’s never too late to be what you wanted to be when you 

grew up, I’m passionate about providing the knowledge, tools and inspiration required to make 

your writing dreams a reality—now—regardless of training, regardless of age.  

  

"Wendy Kitts packed her blockbuster course ‘My Life in Pajamas: How to start a 

career as a freelance writer’ with helpful tips—so many things I didn’t know about 

freelancing in spite of the fact that I had been doing it for 30 years. I became 

convinced that if my husband’s pension plan failed, I could live by freelancing." 

 

Nancy Bauer, Writer, Fredericton, New Brunswick (as printed in “State of the Art”, 

Telegraph Journal) 
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Start Selling Your Writing Today 
 

Writing is your calling card 

 

 

You are already a writer. You have something to say that you want to share with the world. And 

getting paid for your writing doesn’t change that.  

 

But, getting paid for your writing makes you a professional writer. And that’s a whole other 

level; one that opens up many possibilities and opportunities.  

 

Being a published writer is a calling card of sorts. It instantly increases your credibility. In fact, 

writers are often seen as experts in their fields. A recent study proved that being a published 

author is perceived more favourably, and as having more authority than being a doctor or having 

your doctorate degree.  

 

You could write a series of related blog posts, articles or e-books around a subject that you are an 

expert in (or to create your expertise on the topic), and then launch workshops, coaching sessions 

or speaking engagements on the same subject.  

 

If you are already a speaker or workshop facilitator, writing is an organic, complementary way to 

supplement your income with “back-of-the-room” sales, which increases your overall revenue 

for an event. It can also help secure other speaking opportunities. 

 

And even if you’ve never shared your writing publicly before, you can change that right now.  

 

Yes. Now. 

 

Start small. Test the waters. Write a blog post. Then try something a little bit longer. Take an 

evening and write an article for your community newspaper. Once you get a little confidence, try 

writing a story for one of your favorite magazines or websites. Or have a weekend free? Write an 

e-book on a subject you know something about.  

 

It’s that simple to start getting paid for what you love to do. 

 

 

“When I came out of Wendy Kitts’ ‘pyjama’ workshop, I felt like jumping up and 

shouting ‘Yes!’  I received so much good, solid information about how to proceed 

to get published. Today, I set up a specific writing area in my den and I’ve already 

sent one submission to a publishing house and entered a writing contest. The 

workshop was only two days ago. Imagine what I’ll do when I grow up!!” 

 

Angèle Doiron-Bourque, Dieppe, New Brunswick 
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Myths about Being a Professional Writer 
 

Don’t believe everything anything “they” tell you 

 

 

Myth#1: You have to have training or a degree in writing to get published 

 

I started writing professionally at the age of 42 with absolutely no background or training in 

writing. Except for dabbling a bit writing children’s rhymes, I had never even written anything 

before. That was in 2000, and today, I support myself financially with my writing. So don’t take 

advice from anyone whose life you wouldn’t want. You’re the expert of your own life. 

 

Myth#2: You can’t make a living being a writer or artist 

 

This myth goes hand-in-hand with Myth#1 and is something I’ve heard all my life and continue 

to hear. Banish this thought. Erase it from your mind right now. It is not true and has never been 

true. There are plenty of people making a living being creative who were once where you are 

right now. If you follow your dreams, the money will show up. Guaranteed. It can’t not show up. 

It’s inherent in the dream. You wouldn’t be given the longing or the urge to write if you weren’t 

also given the way to do it. Just follow your bliss and trust implicitly that both the way and the 

money will show up.  

 

Myth#3: It takes years to get published 

 

Today, there are more opportunities than ever to be published; many more than when I started 

out. The Internet has infinite sites that need content and there are options for publishing books 

that didn’t exist previously. These days you can set up a blog in less than an hour and share your 

writing immediately. If you want to be published, there are no excuses why you can’t be. 

 

Myth#4: My writing is just not good enough yet 

 

I always tell students during school visits that if I’d known I was going to be a writer, I would 

have paid better attention in English class. Don’t let bad grammar or poor spelling stop you—

that’s what editors are for. Writing is a creative and collaborative effort between writer and 

editor and it’s an editor’s job is to make your writing shine.  

 

The best way to learn how to write is to read. Much like an architect learns how to build a house 

by looking at other houses and blueprints, writers can learn by reading other writers.  
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Definitely enrol in professional development classes if you need to, work on your craft, but don’t 

let that be the reason to not follow your dreams. Besides, the more you write, the better you’ll 

get. And if you’re letting a thought like not being good enough stop you, you might want to ask 

yourself why.  

 

“Wendy’s workshop was fantastic.  It showed, without a doubt, you can earn a 

living as a writer. Wendy inspired us to pursue our writing dreams by seeing the 

stories in our lives and finding an angle that will appeal to editors.” 

 

Colleen Landry, Moncton, New Brunswick 
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Ten Tips to Help You Get Published Now 
 

What may be helpful to know 

 

 

1. Content is king: why publishers need us more than we need them  
 

Today, there are more places to share and publish your writing than in the history of our 

planet. But without content, none of the publications or websites would exist. They need 

fresh content, sometimes several times a day. Writing is a growing industry.  

 

And although it seems like printed magazines and newspapers are shrinking in size and 

market share, most have an online presence. Remember, the audience isn’t shrinking. Neither 

is the need for content—there’s just a change in how readers consume their information. 

 

2. Build publication credits: the key to building a professional writing career 
 

The key to building a professional writing career is getting publication credits. Credits say 

three things about you as a writer: that you know how to work with an editor; that you can 

write (or obviously no one would publish you); and most importantly, that you can meet a 

deadline—which is non-negotiable in the publishing world. 

 

It doesn’t matter where you got those credits, or even if you got paid for your writing (from 

an editor’s point of view). Editors just want to know that you have experience. 

 

Sometimes to get that experience, those publication credits, you may need to write for free—

which is the only time I would ever recommend it—because writing for free devalues all 

writers.  

 

Writing is a profession. And professional writers by definition get paid. Think about it. A 

plumber wouldn’t work on your pipes for free. Your talent and time is valuable. So ensure 

it’s a win-win for both you and the publisher and consider exchanging your writing for 

credits, increased exposure, or promotion.  

 

And keep in mind there’s a difference between simply posting writing online somewhere, 

versus posting on a peer-reviewed site. It’s best if there’s some sort of gatekeeper, an editor 

or review process that you must go through in order to be published. It has to do with the 

credibility and the quality of writing, and most traditional editors will make this distinction. 
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With each credit I got, I used it to get the next bigger credit, going from local, to regional to 

national, and eventually, books and the US market.  

 

And with each level, my rate increased. In 2000, I sold my first 1000-word article to a 

provincial magazine for ten cents a word, or $100. A few years later, with some credits to my 

name, I had a piece accepted by a national magazine, Reader’s Digest. Again, 1000 words, 

but this time it paid $1.00 a word, so $1000.  

 

But more importantly, those national credits helped me get chosen to be part of an anthology. 

And the anthology helped when I successfully pitched my first children’s book not long after.  

 

So don’t feel you can’t go directly to the bigger publication. I made some similar bold moves 

in my career but this is mainly how I did it. This method gave me confidence and helped me 

“cut my teeth” while I learned about the industry and improved my craft.  

 

3. Develop a niche: become an expert in your field 
 

I started out writing humorous essays about my life. Everything that happened to me was 

fodder for my writing—being single in a couple’s world à la Bridget Jones; my inability to 

cook; or my quest to find a solution for my chronic snoring. Nothing was off limits.  

 

As I started feeling more confident in my abilities, I pitched stories about my interests like 

art, movies and especially children’s books—which I was passionate about and wanted to 

write. Three years as a regular contributor to this particular provincial magazine, an opening 

came up for a children’s book reviewer. The person who had been writing it had a Masters in 

Children’s Literature. But that didn’t stop me from asking to be considered for the job along 

with two others. The editor gave each of us a book to review and I was chosen. Definitely a 

bold move.  

 

This was a turning point in my career. I started pitching features, stories about other people, 

i.e. longer stories, ones that required interviews. And because of my kid’s lit column, I now 

had access to interview various children’s writers—Canadian icons like Dennis Lee, Sheree 

Fitch and Robert Munsch.  

 

Back then, I still had a part-time “day job” running a children’s literacy program for the 

YMCA. Suddenly I was considered an expert the field of kid’s lit and literacy. I was asked to 

judge children’s writing contests, speak to the media about kid’s books, and even help choose 

the best Canadian kid’s books for an annual magazine for two consecutive years. In short, my 

niche developed from my already established passions, experience and expertise.  
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4. Find stories: inspiration, angles and repurposing stories 
 

Again, look to your own life. Stories are everywhere. And for those of you who speak, train, 

or coach, it’s easy to find stories, stories that could serve to be the basis for a book.  

 

And, depending on your contract and what rights you own, it is possible to sell the same 

story multiple times as a “reprint”—just make sure you get permission from both your 

previous publisher, and current one.   

 

You can also sell multiple stories writing about the same subject from different angles. This 

works especially well if you’ve done lengthy interviews and have a lot of unused material.  

 

5. Target markets: find the right publication for your unique voice 
 

Researching target publications and ensuring they are a match to the story you want to tell is 

the single most important thing you can do to get a “yes” from an editor. Most publications, 

both print and online, archive past issues online so you can determine if your writing is a fit. 

 

And don’t limit yourself to consumer magazines. Trade magazines are a very lucrative 

market and hungry for content making them a great way to repurpose content.  

 

6. Get past gatekeepers: how to approach an editor or agent 
 

A query is usually your first contact with an editor or agent. Query writing is an art and is as 

important as the story itself—because if you can’t sell the idea, you won’t sell the story. So 

it’s crucial that you make a good impression, a professional impression.  

 

Keep your query to one page if possible. Ensure you have the most current contact info as 

well as the correct spelling of the editor’s name. Sounds like a no-brainer, but many mess this 

part up. And sloppiness like that will speak volumes about you and your writing.   

 

Open with an engaging fact or question to hook the editor, followed by a brief paragraph 

about the story you intend to tell. Include details as to proposed word count, story angle and 

who you will interview. Let the editor know why their readers will be interested in this story. 

 

End with a brief and relevant bio. Be sure to include anything that demonstrates why you are 

the best person to tell this story. 
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Pitching usually refers to selling your idea in person and this term is often used at book and 

film conferences where a writer has the opportunity to speak directly to editors, agents and 

producers.  

 

Have an “elevator speech” ready at all times. An elevator speech refers to the length of time 

it would take you to pitch your idea if you found yourself in an elevator with an editor or 

producer. A pitch should be practiced and memorized until it sounds natural. Be sure to add 

some details about how you came up with your story. 

 

7. Visualize success: see yourself as a successful writer 
 

See yourself as a writer. Visualization is an important tool and this cannot be overstated. 

Even athletes visualize and studies show it is more important than even skill or talent.  

 

Before author Wayne Dyer wrote a new book, he had his publisher design a mock-up of the 

proposed cover which he kept on his desk as he wrote.  

 

8. Get more assignments: mind your reputation 
 

Deliver what you said you would—polished, to word count, and on time. Nothing will kill a 

writing career faster than someone who turns in sloppy work or misses deadlines. You don’t 

want an editor to do your job; not if you want to work with them again.  

 

Editors move around a lot. They’re a tight community. Make your editor’s job easier. Ensure 

your reputation is topnotch and your services are both remembered and recommended.    

 

9. See writing as a business: the tools of the profession 
 

If you’re like me, writing is a passion, not work. And the biggest jump that took me from 

writing “on the side” to fully supporting myself with my writing, was seeing it as a business.  

 

Networking is just as important for writers as other professionals. So are the typical business 

tools: business cards and websites. Make sure your website includes samples of your writing.  

 

And, depending on your country, as a professional writer working from your home you may 

have tax advantages. You may be able to claim a portion of your rent, utilities, car expenses 

and computer costs, as well as professional development fees such as attending conferences.  

 

Finally, consider making your writing business a legal entity. You’ll be perceived as more 

professional—not only by others, but by yourself, which will help you see it that way.  
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10. Think outside the magazine: corporate, web, book writing  
 

I started out as a magazine and newspaper writer which is why my career took the path that it 

did. It’s not the only path. And it’s not necessarily the right path. There are as many paths as 

writers.  

 

I also do a lot of corporate and government writing which is very lucrative and usually has a 

quick turnaround which allows me to spend the bulk of my time writing longer works such as 

children’s books, adult non-fiction, and even screenplays.  

 

Obviously, there are endless opportunities online like blogs—either your own or as a guest 

contributor. And if writing a book is your dream, there are also various ways to do that these 

days, but I would caution you—if you decide to publish independently, do it right and hire an 

editor.  

 

You only have one chance to make a good first impression and you want your book to be as 

polished and professional as books that are published through traditional publishers. Because 

it’s so easy to put a book up online these days, writers often are lax with editing.  

 

And if you’re going the traditional route, query letters are used for pitching fictional stories 

to editors and agents. For fiction, the story must be completed before you pitch. However, if 

you are writing a non-fiction book, you need to send a non-fiction proposal instead. This is a 

lengthy document, sort of like a business plan or a blueprint of your book.  

 

Writing a book proposal is an art in itself and includes a detailed outline of what you plan to 

write about, a marketing plan, bio and some sample chapters.  

 

“Informative, helpful and inspiring! A nuts-and-bolts guide to launching the 

writing career that’s right for YOU. I left Wendy’s workshop empowered with the 

conviction that ‘I can DO this!’” 

 

Jennifer Kent, Writer & Author, Fredericton, New Brunswick 
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Biography: Wendy Kitts 
 
A bit about Wendy 
 

 

At 42, Wendy went from a nine-to-five cubicle-gray existence working in accounting to living in 

Technicolor as a writer—without ever having written before.  

 

Fifteen years later, Wendy has written over 200 articles for publications such as Pacific San 

Diego, Reader’s Digest, More and the Globe & Mail. She’s the author of Sable Island: The 

Wandering Sandbar (Nimbus, 2011); and co-author of The Empowerment Manual (Visionary 

Insight Press, 2015), and Breaking the Word Barrier (Goose Lane Editions, 2009). 

 

Wendy’s passionate about helping new writers find and share their voices and is a certified 

Infinite Possibilities trainer based on Mike Dooley’s New York Times Bestseller, Infinite 

Possibilities: The Art of Living your Dreams.  

 

Wendy is following her own dreams of living and writing at the beach year-round, splitting her 

time between Caissie Cape, New Brunswick (Canada), and San Diego, California.  

 

For more information on workshops, writing, or how to follow your writing bliss, please go to 

www.wendykitts.ca. 

 

“As I worked on writing the book for my law of attraction based program, 

synchronicities placed Wendy on my doorstep (literally). As a rookie in the writing 

world, her experience in the industry was paramount to creating a book that I'm 

not only extremely pleased with, but that my readers also loved. Working with 

Wendy was a high vibration experience from start to finish.”  

 

Nick Breau, Breakthrough Specialist, www.theinnershiftmethod.com    

http://www.wendykitts.ca/

